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Introduction

• Firmenich Bakery&Cereals Zone Europe category 

is happy to share with you the latest category 

overview. 

• A good opportunity to: 

– Share:

• Market evolution vs last year

• NPDs flavor trends: from Western Europe to Eastern to 

Emerging countries
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Introduction

• External information: • Internal information:
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This presentation is empowered by:

MINTEL Category 

insight

Marketing desk research

Main European Food Exhibition

A 6 years experience with the Drivers&Trends

approach, strongly documented by:

-global, zonal, local marketing network and 

expertise

- Firmenich Knowledge Portal

-With a special focus on:

- Firmenich Flavors dynamics in 

NPDs – flavor evolution, 

key&growing flavors, new flavors, 

flavor combinations, category 

sequence

- Firmenich product claims
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Introduction

• The following applications will be covered:

• For each driver or trend, provide a flavor interpretation, 

examples of latest product launches as well as Firmenich’s

related flavor solutions
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- Sweet Biscuits

- Cakes & Pastries

- Bread & Bread substitutes 

- Savory Biscuits & Crackers
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2 mega-drivers in bakery&cereals -
Focus on Health & Pleasure

Pleasure
sensorial & emotional 

experience

Health
physical & mental      

well-being

Reduce the guilt factor 

and increase nutritional 

value to reassure health-

conscious consumers

Claims, Functional Ingredients, 

Flavors to support

Increase the pleasure 

appeal of Bakery products 

to compete with innovative 

pleasure categories 

(chocolate, ice cream, 

crisps…) and satisfy 

consumers’ quest for 

intense pleasure & 

eatertainment

Flavors, Sensations, Texture, 

Packaging

Format (portable, mini, all in 

one), Ready to bake, Shelf 

life, Packaging                                          

Increase consumption 

through higher 

portability, ease of use, 

longer shelf life and 

new occasions 
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Refreshment

Drivers & Trends

2

4

3

1

Natural

Control

Indulgence

Escapism Fun

Authenticity

Vitality

Prevention & Care

Health
physical & mental      

well-being

Pleasure
sensorial & emotional 

experience

How would you position the 

Bakery&Cereals category?

How would you position: 

- your market? Your products 

portfolio? Your brands?
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Drivers & Trends in Bakery

= Sweet Biscuits

= Cakes & Pastries

= Bread & Bread products

Refreshment
 Feel Fresh

 Hydrating

 Thirst Quenching

2

4

3

1

Natural
 Organic/Bio

 Natural 

Status

 From Nature

 Freshness

Control
 Fat

 Sugar

 Salt

Escapism
 Explore

 Reinvent

Fun
 Sensations

 Playful & Interactivity

Authenticity
 Home-made

 Origins

Vitality
 Boost

 Sustain
Prevention & Care
 Body

 Mind

 Beauty

 Remedies

Indulgence
 Pampering

 Sophistication

 Nostalgia

= Savory biscuits & crackers

= 2010 focus
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Key and growing flavors
Biscuits&Snacks (sweet) - Europe

• Key tonalities: Brown, nut and dairy notes i.e chocolate, cream, hazelnut

• Growing ones:
– Condensed milk, chesnut, nougat, fudge, rice, spelt, bran…

– Fruits i.e pear, redcurrant, peach, cranberry…

– Herbs&spices: chili, tea, rooibos
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Key and growing flavors
Cakes&Pastries - Europe

• Key tonalities: Brown, dairy and fruity notes i.e chocolate, cream, apple, strawberry, 

vanilla

• Growing ones: 
– Red fruits, forest fruits, plum fig, tropical notes,

– Biscuit, fudge, tiramisu, condensed milk..
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REAL

ORIGINAL

REASSURING

HOMEMADE

LOCAL

CULINARY

SIMPLE

COMFORTING

HERITAGE

TRADITION

AUTHENTICITY

PICTURES KEY WORDS PULSE

General Mills - General Mills is

evoking childhood nostalgia by

launching five of its best-selling

cereals in retro boxes.

What is your retro flavor?
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HOME MADE / ORIGINS

- Freshly baked, home-made feel & process are key expectations, above all for the
bakery industry. It is closely linked with natural taste (profile)

- « Real taste »: use of authentic, fresh & natural ingredients with pictures on pack

- Rediscover local and traditional recipes (inside borders), personal memories

- Rediscover the seasons fruits/ingredients, jams, special cakes/pies/cookies

CLASSICS

Bakery: Chocolate, cream, almond, 

apple

Cereals: muesli, chocolate, apple, 

strawberry, raisin

Jacobs UK - Savory 

Favorites Salt & 

Cracked Black Pepper; 

Cheddars Cheese and 

Tuc Biscuits

LU Pim’s, Russia, 

Orange Marmelade 

filled

Ferrero, Kinder,

Finland,

Milk & Honey

Midor Switzerland

Tradition Lemon

Hearts Cookies

Lotus Bakeries

Netherlands

Speculoos&

Chocolate

GROWING

Bakery: speculoos, plum, apricot, fig, 

pear, cheddar, chives, pumpkin, onion, 

rosemary

Cereals: yoghurt, forest fruits, pecan

Dorset Cereals

UK

Marmalade 

granola
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Authenticity – Butter biscuit
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Comments: 

Flavors used and dosage:

- A creamy, sweet and molten butter 

507366 T@ 0.03% 
-A creamy, sweet and molten butter

880677 FBS1004 Butter @0.4% in dough
Application: 

- Rotary biscuit

Reason why:

-Butter is one of the most important tonalities in Sweet Biscuits and in Bake Cake. It is 

also one of the most volatiles flavors. It is even more important to protect flavor release. 

-Flexarome® technology will help you to control flavor release, enhance flavor performance

in dough applications, to strengthen the visual appeal (if desired).

Go further with Firmenich: 
-Flexarome® capabilities

-Bakery Essentials
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PLEASURE

MOMENT

LUXURY

PAMPERING

MULTI-SENSORIAL

ENJOY

PREMIUM

COMFORT

INDULGENCE

Dalloyau patisserie « Bulle de fraise »

Strawberry bubble

A creative dessert, to be drink

A new way to reinvent Melba

strawberry ice cream

=> How to create a polysensorial

bakery&cereals experience?

PICTURES KEY WORDS PULSE
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PAMPERING / SOPHISTICATION / NOSTALGIA

- « Extreme indulgence » targeting adults inspired by chocolate, desserts, ice-cream

- Value soaring: premium, gourmet, high quality ingredients, innovative tastes/packaging

- Multi-sensorial textures (fillings, pillows, coatings, layers, inclusions, colors

- Comforting tastes, Moments, New rituals

- Guiltfree: portion control, mini-bites, heathy/natural ingredients, light textures

INDULGENCE 

Monoprix France

Blackcurrant Tartlet Biscuits 

with Crumbles

Antropos Austria

Casa Vecchio Mulino

Grissini Traditional 

Breadsticks with Truffle

Tesco, UK,

Chocolate & Vanilla

Cupcake

CLASSICS

Bakery: Chocolate (white, dark, 

milky chocolates combination), 

almond, butter, caramel, toffee

Cereals: muesli, chocolate, 

almond, apple, cranberry

GROWING

Bakery: fruits combined with chocolate such as 

orange, cherry, blueberry; brown notes i.e buttermilk, 

nougat, biscuits, coffee inspiration ; AD notes

Cereals: spices i.e cardamom, cinnamon, fruits i.e

apricots; white chocolate, maple, 

 Hipp , Germany Organic 
Granola Chocolate with 

honey, forest fruits, 
almond

 Kellogg's, Italy, 

 Brownies

cereals

http://www.gnpd.com/sinatra/gnpd/images/newzoom&id=743139&pic_num=0&destWidth=400&destHeight=400&origWidth=400&origHeight=400
http://www.gnpd.com/sinatra/gnpd/hotlink/id=1219925
http://www.gnpd.com/sinatra/gnpd/hotlink/id=1215764
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Indulgence –
Chocolate&Hazelnut fat filling
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Comments: 

Flavors used and dosage:
-A roasted and creamy hazelnut 502866 A 

@ 0.06%

-A dark Chocolate 502185 A7 @ 0.05%

Application:

-Flavors in cocoa fat filling (8% Cocoa):

Reason why:
-Chocolate remains consumer favorite taste for any indulgent moment! No surprise to say

chocolate is one of the most important tonalities in Sweet Biscuits and in Bake Cake! To go

a step further in term of indulgence, chocolate is often combined with hazelnut.

-To make this chocolate experience even more greedy, Firmenich is happy to share with

you its reaction bases knowledge, combined with top notes expertise, to reinforce flavor

intensity to the final product.

Go further with Firmenich: 
-Filling of pleasure

-Bakery Essentials – Chocolate and 

Nuts



-
SL
ID
E

EXPERIMENT

SENSES

ENTERTAIN

PLAY

INTERACT

MULTI-SENSORIAL

CHILD

SURPRISE

FUN

New DKNY Delicious collection Candy

Apples

A new DKNY launch which brings

innovative "taste" of fragrances .Sweet

caramel , Ripe Raspberry, Juicy

Berry...colorful and enchanted fruity

collection

 Be inspired by others categories!

PICTURES KEY WORDS PULSE
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SENSATIONS / PLAYFUL & INTERACTIVITY

- Kids are key users of bakery&cereals products. New opportunities in healthy snacking 
(lunchbox, school breaks) and breakfast  fun/interactive, parent’s reassurance

- Play with textures (fillings, coatings, mixes, inclusions, cereals/puffed rice…), with colors
(layers, dots, swirls, side by side…), new shapes (straw, sticks…)

- Create fun & interactive concepts (from other categories, mix, guess, customize)

- Add Sensations for innovation & eatertainment (hot, cool) for kids, teens and adults

FUN

JK Food - UK

Glico Pocky 

Strawberry

Lu Netherlands

LU Prince Mini-Crowns 

Biscuits Vanilla Smaak

Nestlé Smarties, UK,

Mini Chocolate Cakes

BN, France, Chocolate 

Maxi Crispy

CLASSICS

Bakery: Chocolate, milk, vanilla, 

Kids' favorites: strawberry, raspberry, 

forest fruit mixes, apricot/peach, apple, 

banana, lemon, orange

Cereals: chocolate, honey, milk

GROWING

Bakery: double fruits, milkshake, sensations with 

tonalities such as fruits&cream (lemon, lime, 

peach), tropical mixes (kiwi, mango, pineapple),

Cereals: caramel, condensed milk for filling

Kellogg’s, UK, 

Chocolate&Hazel

nut 16-25 years 

old

« worth getting 

out of bed for »!

http://www.gnpd.com/sinatra/gnpd/images/newzoom&id=938872&pic_num=0&destWidth=400&destHeight=400&origWidth=400&origHeight=400
http://www.gnpd.com/sinatra/gnpd/images/newzoom&id=938872&pic_num=0&destWidth=400&destHeight=400&origWidth=400&origHeight=400
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Fun –

Cola tingling fat filling
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Comments: 

Flavors used and dosage:
-A citrus and spicy  cola  550528 T 

@ 0.04% 

- A fantasy tingling 858178 TD 5090 

@ 0.4%

-Application: Fat filling

Reason why:
-Go to the extra miles in bakery&cereals by being inspired by others categories. 

-Test children attraction for sensations and favorite tastes from other categories (soft 

drinks, confectionery) as well as parents buy in…!

Firmenich is happy to provide you a cross categories expertise, to well manage the flavor 

innovation risk.  In addition, discover our NovaSense® Tingling to create an electric 

sensation! Be prepared to experiment a new taste! 

Go further with Firmenich:

-Kidz in bakery

-Filling of pleasure

- NovaSense®
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EXOTIC

NEW

EXPERIENCE

TRAVEL

UNUSUAL

ESCAPISM

Cadbury launches in Brazil Trident

Global Connection line

-Manhattan night mint, inspired by a

sophistication spirit

-London cult mint, inspired by creativity

-Bali sunrise, inspired by spirituality

What is your destination?

PICTURES KEY WORDS PULSE
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EXPLORE / REINVENT

- Explore & discover traditional recipes from other places (e.g Humus, Pesto, Naan, Tortilla)

- Explore new tastes through origin / geography (e.g cocoa from Ecuador, amarrant inca 
cereals)

- Reinvent classic tastes with new, unusual twists

- Blurring with Indulgence (Sophistication) and Natural (From Nature)

- Savory fusion food taking inspiration from trends in the crisp market 

ESCAPISM 

Leibniz Pick-Up, Austria,

Coconut

Dan Cake, France,

Kiwi Cake

Ballerina, Germany

Mango

LU Domino, Finland,

Pineapple, Vanilla, Banana

CLASSICS

Bakery: Chocolate, tropical fruits 

such as pineapple, mango, passion 

fruit, banana; almond 

Cereals: Muesli, tropical fruits, 

pineapple, exotic nuts

GROWING

Bakery: Dulce de Leche, Tiramisu, a touch of ginger, 

cinnamon, orange blossom, rose, peri peri, wasabi

Cereals: coconut, cranberry, goji berry, cardamom, 

ginger

Jordans, UK

Papaya and Pineapple 

Cereals 

http://www.gnpd.com/sinatra/gnpd/hotlink/id=1215045
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Escapism –

A Jalapeno cracker
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Comments: 

Flavors used and dosage:
-A pungent and spicy jalapeno 504072 TH 

@0.07%

Application: Cracker 

Reason why:

-Consumers like to experiment with new tastes and sensations… Hot sensations, chilli,

jalapeño were still on the spot during the ISM(*).

-Watch out for the spiciness! One cracker, a second one… How many can you eat? Be

ready for the extreme!

Go further with Firmenich:

-Savory Occasions

-Herbs&Spices Savory Collection
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PORTION CONTROL

OBESITY

DIABETES

SLIMMING

LOOK GOOD

CALORIES

CHOLESTEROL

CONTROL

Nestlé launched in France the Nesfluid

range.

Nesfluid body: 50% sugar less than the

other fruits beverages; flavored with

green tea, green coffee, pineapple

=> How to reinvent low sugar recipes in

bakery&cereals?

PICTURES KEY WORDS PULSE
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FAT / SUGAR / SALT

- Healthier bakery for kids & adults (obesity, health awareness…) through new lunch 
box offer 

- Reformulation of classics with removal of transfats, lower calories, fat, salt, sugar

- Healthy snacking / Portion Control; baked not fried, savoury snacks

- Satiety as potential new area of development (Dairy, Cereals)

CONTROL

Galletas Gullon Spain

Gullón Pick! Salt-Free 

Crackers

Weetabix Ireland

Chocolate Wholegrain Wheat 

Cereal, contains half the sugar of 

the average chocolate flavored 

breakfast cereal, and is low in salt. 

Barilla Italy

Barilla Mulino Bianco

Low Fat Brioches with 

Apricot Filling

Lu France

Lu Grany Équilibre - Pineapple 

Cereal Bars- contain 67 calories 

per bar and are a source of 

wholegrain and fiber. 

CLASSICS

Bakery: chocolate, cocoa, apple as core 

bakery tonalities; rich guilt free indulgent 

flavors i.e cream, egg, dairy notes

Cereals: chocolate, muesli, apple, 

strawberry, honey

GROWING

Bakery: fruits&vegetables with an healthy image such 

as pineapple, plum, blueberry, naturally sweet&salty

flavors i.e honey, caramel, brown sugar, bacon, 

cheese,  chocolate&vanilla or two chocolate types 

combined in a low sugar recipe

Cereals:pineapple, mango, apricot, golden syrup
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Control –

Low sugar biscuit

0
1
/0
6
/2
01
1

2
4

Comments: 

Flavors used and dosage:
-A creamy and vanillic vanilla 506983 A @0.06% in

dough

-A creamy and vanillic vanilla 506983 A @0.06% in

dough +Sweet Brown Booster 507251 SPM

@ 0.5%

Application:
- Low sugar rotary biscuit base 

Reason why:
Health & Well-being is strongly impacting bakery & cereal categories with increasing

demand for fat & sugar reduced products. Sugar reduction is still a major challenge as

sugar brings not only sweetness, but also contributes to taste, color & texture.

Thanks to Firmenich Sweet Brown Booster, you will be able to significantly increase

sweetness & flavor intensity, for low sugar recipe, to boost the authentic and appealing

brown color, to improve mouth feel & lasting and reduce water activity.

Go further with Firmenich:
-Sweet Brown Booster

-Vanilla expertise
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Control –
Wholegrain masker
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Comments: 

Flavors used and dosage:
1. Unflavored

2. Wholegrain masker 550664 T @0.30%

Application:
-Wholegrain Biscuit base 

Reason why:
Wholegrain is associated with well-being and authenticity. However it has a strong and 

sometime unwanted taste in itself…which doesn’t help with kids! 

With maskers this undesired note can be removed. This gives the way to a neural yet 

pleasant taste, while keeping the well being at top of mind. A good opportunity to make 

sure Kids love healthy and tasty wholegrain biscuits!

Go further with Firmenich:
-Mask it
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FUNCTIONAL

BALANCE

HOLISTIC

FOOD +

POSITIVE NUTRITION

PREVENTION & CARE

Brazil's Beauty'in - ‘aliméticos’

What is your beauty-food  secret?

PICTURES KEY WORDS PULSE
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BODY / BEAUTY / REMEDIES

- Positive nutrition: breakfast & healthy snacking

- Strengthen the body / Prevent disease: Vitamins & Minerals, Omega 3, Probiotics,

Antioxidants, Digestion (high fibers / wholegrain), Heart health (Oats)

- Free from: Gluten (Rice), Diabetes (no salt/sugar)

- Inspiration from Dairy & Cereals for new functionalities (e.g Beauty, Immunity…)

PREVENTION & CARE

Barilla Italy - Alixir Crunchy 

Snack with Cereals and 

Hazelnut, helps the growth 

and development of the 

positive intestinal bacteria 

flora. 

Kellogg's All-Bran Chocolate 

Filled Wheat Cereal Pillows, 

naturally rich in fibers to 

promote the intestinal system

Kellogg's Optivita Breakfast 

Cereal with Hazelnuts and 

Almonds, helps to reduce 

cholesterol. 

Nestlé France

Strawberry and 

wheat – Breakfast 

cereals rich in  AOX

Barilla Mulino

Bianco

Hungary

Fig filling

CLASSICS

Bakery: chocolate, cereals notes 

i.e wheat, rice, wholegrain, muesli; 

dairy notes

Cereals: chocolate, honey, apple, 

cereals notes i.e muesli, oats

GROWING

Bakery: Mediterranean diet, ancients cereals i.e quinoa, amaranth,

barley, spelt, superfruits ie cranberry, blueberry, pomegranate, citrus

(orange, lemon, grapefruit), nuts i.e almonds, dark chocolate, cinnamon,

plum, fig, honey, brown sugar

Cereals: nuts&seeds i.e macadamia, sesame, peanuts, superfruits i.e

goji, forest fruits, pineapple, banana, peach, apricot, rhubarb, maple
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Prevention&Care –

Plum and Cereal digestive
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Comments: 

Flavors used and dosage:
- A fresh and floral Prune 054436 A

@ 0.05% in dough

+ A fruity and cereal Cereal 507346 A

@ 0.06% in dough

Application: Wholegrain digestive

Reason why:

Bakery can be a great partner to ease the digestion!

Try this delicious combination of Prune & Cereal and become addictive to it thanks to

flavorists know how and expertise in cereals tonalities, from analytical work to final

creation.

Go further with Firmenich:

-Healthy Bakery&Cereals

-Cereals Essentials

- Flash Promo Plum
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ENERGY

ENDURANCE

WAKE UP

ACTIVE

FEEL GOOD

VITALITY

Launched by Cadbury in the US, Trident

Vitality Vigorate contains 10% of the

daily value of vitamin C

What is your vitality trick?

PICTURES KEY WORDS PULSE
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SUSTAIN ENERGY

- Breakfast & healthy snack segment booming competing with cereal market

- Low Glycemic Index  use of cereals with slow energy release  energy for day

- Wholegrain  explore new grains (oats, millet….)

- Energy rich ingredients / Muesli: Dried fruits, Seeds, Nuts

- Explore « Boost Energy », taking inspiration from Juices / Energy Drinks

VITALITY

Hero Group Portugal

Muesly Cereal Bar 

milk cream and 

chocolate

Kellogg’s Italy –

Wholegrain Wheat and Rice 

Cereals ; Oats and Honey

For a better performance 

and a good day start

Scneekoppe Germany 

Cranberry & Cherry Fruit Bar, 

full of energy, with vitamin B2 

and magnesium

Kraft Belvita UK

Milk&Cereals

Wholegrain biscuits

Provide energy all morning

CLASSICS

Bakery: chocolate, milk, cereals, 

almond

Cereals: chocolate, honey, apple, 

wheat, muesli

GROWING

Bakery: spelt, oat, cereals, dairy notes i.e yoghurt,

milk, citrus i.e lemon, tangerine, superfruits, berries,

apple, fig raisin, almond, dark chocolate

Cereals: pineapple, coca, malt, wheat, banana,

coconut, acerola, ginseng
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Vitality –
Pomelo&lemon digestive 
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Comments: 

Flavors used and dosage:
- A fresh, peely and juicy Pomelo 507109

A @ 0.05% + A juicy and peely Lemon

Flexarome® 880098 TFS0504 @ 1%

Application: Digestive

Reason why:

Enjoy this citrus digestive to be full of energy all over the day, from breakfast to afternoon 

break! Moreover, citrus are part of the top 5 tonalities in bakery&cereals. 

You can benefit from Firmenich Citrus expertise, based on more than 1200 Citrus flavor 

products, fractions and chemicals, empowered by a complete range of tonalities from 

orange, grapefruit, lemon and lime, to tangerine, mandarine, yuzu and kumquat. 

Go further with Firmenich:
-Citrus expertise

-Flexarome ® capabilities

-Healthy bakery&cereals
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UNSPOILED

SAFE

FRESH

TRANSPARENT

ORGANIC

UNPROCESSED

RESPECT

NATURAL

Two Moms in the Raw

Gluten free pesto sea cracker

Handmade from 100% raw and organic

ingredients

How can nature be even more

inspiring?.

PICTURES KEY WORDS PULSE
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ORGANIC / NATURAL STATUS / FROM NATURE

- Use of raw / unprocessed ingredients such as wholegrain, nuts, seeds, brown sugar

- Organic brands & products, Fair-trade

- All Natural ingredients for reassurance on food safety and the feeling to respect / reconnect 
with nature (Ingredient depiction, eco packaging, labels…) 

- Real fruit

NATURAL

Rapunzel Naturkost

Spain – Organic

Chocolate cereal bar 

with chocolate drops 

Monoprix France

Monoprix Bio! Sandwich Biscuits 

with Cocoa Filling are certified 

organic. 

Schwartauer Werke - Austria

Cranberry Cereal Bars are extra 

fruity with a fruit content of 30%. 

Sahary Food industries

Saudi Arabia

100% natural biscuits

CLASSICS

Bakery: chocolate (milk, dark), 

almond, butter, Fruits: Juicy / 

highly authentic fruit profiles

Cereals: muesli, chocolate, apple, 

oats, honey

GROWING

Bakery: pistachio, nougat, plum, chives, red fruits,

blueberry, cherry sour, pear, black pepper, green tea,

rooibos

Cereals: milk, Brazilian nut, peanut, wheat, ginger,

cardamom, prune, lemon, pineapple, ancient cereals
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Natural –
A natural vanilla biscuit 

0
1
/0
6
/2
01
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4

Comments: 

Flavors used and dosage:
- A creamy and sweet vanilla

55078 TP0004 @ 0.3% in dough

Application:

- Rotary biscuit

Reason why:

Benefit from nature by tasting a natural vanilla biscuit. Firmenich has one  of the 

most important tonalities in bakery One of the largest natural flavors and 

ingredients portfolio of the industry

-Vanilla expertise: a recognized leadership :
• Our presence at every level of the chain – from source to choice™

• Our great diversity of sources – offering a variety of superior quality and profiles

Go further with Firmenich:
-Natural capabilities

- Firmenich Essentials – Vanilla

- Bakery Essentials - Vanilla

- Natural vanillin extender 
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Drivers & Trends in Bakery

= Sweet Biscuits

= Cakes & Pastries

= Bread & Bread products

Refreshment
 Feel Fresh

 Hydrating

 Thirst Quenching

2

4

3

1

Natural
 Organic/Bio

 Natural 

Status

 From Nature

 Freshness

Control
 Fat

 Sugar

 Salt

Escapism
 Explore

 Reinvent

Fun
 Sensations

 Playful & Interactivity

Authenticity
 Home-made

 Origins

Vitality
 Boost

 Sustain
Prevention & Care
 Body

 Mind

 Beauty

 Remedies

Indulgence
 Pampering

 Sophistication

 Nostalgia

= Savory biscuits & crackers

= 2010 focus

= Turkish 

Market
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Drivers

Key tonalities

Growing 

tonalities

Opportunities

Inspiring 

categories

• Pleasure is the main entry point with AUTHENTICITY as an intrinsic driver followed by

INDULGENCE

• HEALTH with CONTROL and PREVENTION&CARE has become a key driver, without

compromising on that

• Butter, Chocolate, Vanilla, Hazelnut, Almond, Strawberry, Raspberry, Lemon, Apricot, 

Apple

• Cheese, Onion, Bacon, Olive Oil, Garlic

• Dark chocolate, White chocolate, Coffee, Cereal, Dairy , Berries, Citrus, Fig, Plum,

New Nuts

• New cheese, Mediterranean, Tomato, Olive

• Healthy snacking Sweet & Savory (Control, Prevention & Care)

• Prevention&Care

• Indulgence for adults (Premium)

• Vitality with breakfast on the go

• Natural expectation growing

• HEALTH: Cereals & Dairy

• PLEASURE: Ice Cream & Chocolate Confectionery

Bakery Key Take Aways
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DISCLAIMER

THIS PRESENTATION HAS BEEN CREATED BY FIRMENICH OR 

FOR THE EXCLUSIVE USE OF FIRMENICH.

IT MAY CONTAIN MATERIALS PROTECTED BY COPIRIGHTS OR 

TRADEMARKS LEGLISLATIONS.

ALL RIGHTS OF REPRODUCTION, EXPLOITATION  OR 

COMMERCIAL USE ARE EXPRESSLY RESERVED.

ALL CONTENT © FIRMENICH 2011

THANK YOU !


